


Contractual brief 
!  This is a type of brief when a media company hires a 

client to complete a piece of work/project. 
!  They are contracted to work for the company for a 

certain time. 
!  This brief needs to be incredibly informative as the person 

partaking in the project doesn’t normally work with the 
company. 

!  These normally include legal matters  



Contractual brief 
!  Advantages – incredibly informative, this makes the brief 

easy to work from. 
!  Disadvantage – There is no scope for creativity. You have 

to work directly from the brief and with it being so 
informative and detailed there is no swaying away from 
this.  



Contractual brief example 
h"p://www.slideshare.net/elliotnjones/contractual-­‐brief	
  	
  

This	
  brief	
  is	
  incredibly	
  
detailed	
  and	
  specific	
  
about	
  what	
  
requirements	
  should	
  be	
  
met.	
  These	
  briefs	
  tend	
  to	
  
be	
  very	
  long.	
  



Negotiated Brief  
!  This is a brief when two people need to meet in 

the middle to decide on a final brief  
!  The final brief will incorporate both sides of ideas 
! Advantages – it allows both sides to input 

therefore a stronger outcome is likely. A more 
detailed and thought out conclusion would result 
in this brief 

! Disadvantage – There is possibility for serious 
conflict to occur, both sides may disagree with 
one another causing issues, this is potentially very 
time consuming 



Negotiated brief example 

These	
  2	
  briefs	
  
slightly	
  differ	
  from	
  
one	
  another.	
  The	
  
length	
  of	
  the	
  
producBon	
  has	
  
been	
  discussed	
  
between	
  the	
  client	
  
and	
  the	
  employer	
  
and	
  has	
  been	
  
reduced	
  from	
  15	
  
seconds	
  to	
  5.	
  



Formal 
Similarly to a contractual brief, a formal brief is incredibly descriptive and 
to the point. It highlights all of the rules and regulations in detail in order for 
the client to produce the product. The brief is incredibly open only 
discussing details of the product. Once the brief is made the client and the 
company hiring the client discuss any issues with the brief and therefore 
come to a formal conclusion. It can not always be legally binding.  

Advantage – the brief is very open meaning it is also open to ideas and 
negotiation, this gives the client a fair amount of leeway in the project. 

Disadvantage – The fact it is not always legally binding could bring issues 
such as breach of contract.  



Formal	
  brief	
  example	
  
!  This	
  is	
  an	
  extract	
  from	
  a	
  formal	
  
brief.	
  As	
  you	
  can	
  see	
  it	
  is	
  
incredibly	
  detailed	
  highlighBng	
  
other	
  areas	
  than	
  just	
  what	
  
needs	
  to	
  be	
  achieved.	
  This	
  can	
  
be	
  incredibly	
  helpful	
  however	
  
can	
  be	
  Bme	
  consuming	
  



Informal 

This tends to be a verbal rather than a written brief. This isn’t used as much 
as other types of briefs as there is a high-risk of failure due to it not being in 
writing.  

Advantages – a lot of scope for creativity as ideas can be juggled and 
changed due to it not being set in stone.  

Disadvantages – due to it being so casual there is more chance of failure. 
This is because if a company just explains to a client what needs to be 
done the client could forget or misunderstand. Whereas if it is in writing you 
can look back to see what needs to be done. 



Commission 

This is when larger companies employ a smaller company to produce work/
a project for them. The independent company producing the work usually 
gets a cut of the royalties for producing the product. 

Advantages – both sides are at an advantage, the independent company 
are getting paid therefore the project should be done efficiently. The larger 
company have the time to focus on other aspects while the smaller 
company produce their work. 

Disadvantages – The larger company doesn’t really play an active role in 
producing their product. This is a disadvantage as they have no say or 
control as to what their product looks like other than what they include in 
the brief.  



Commission brief example 



Tender 
This is when the company send out a brief and clients have to pitch their 
ideas to the company. The company will then choose what idea fits their 
brief the way they want it to. 

Advantages – unlike with a commission brief a tender brief allows the 
company to be actively involved in the creation of their product. They are 
able to see a rough idea before it is created so they can decide if they like it 
and what changes need to be made. This allows the best possible outcome 
for the company.  

Disadvantages – the only disadvantage to this brief is that for the other 
clients that pitched their ideas won’t get chosen.  



Tender	
  brief	
  example	
  
!  h"p://
www.markeBngmanchester.co
m/media/44947/filming
%20tender%20brief.pdf	
  	
  

This	
  brief	
  offers	
  people	
  to	
  send	
  in	
  their	
  
work	
  and	
  they	
  will	
  choose	
  a	
  select	
  few	
  
from	
  however	
  many	
  they	
  get	
  sent.	
  This	
  
brief	
  is	
  very	
  descripBve	
  giving	
  details	
  of	
  
the	
  company	
  so	
  people	
  who	
  are	
  
unaware	
  of	
  this	
  company	
  can	
  know	
  a	
  bit	
  
about	
  them.	
  	
  



Competition 

This is a brief designed as a promotional poster. It won’t have the detail of 
other briefs however there is usually a reward to be won once the deadline 
hits. A short outline of what to do is shown on this brief as it needs to be 
more about the visual aspect rather than a lot of detail. You will usually be 
able to find the detailed version somewhere else, e.g. on their website.  

Advantages – The company can pay the winner rather than hire a 
professional to do the job, competitions are widely popular therefore they 
will most likely have a lot of applicants to choose from. This works out 
cheaper for the company as you only have to pay the winner you don’t 
have to fund the entire making of the production. 



Competition brief example 

CompeBBon	
  briefs	
  tend	
  to	
  look	
  inviBng	
  
and	
  fun,	
  to	
  encourage	
  people	
  to	
  enter.	
  	
  


